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CASE STUDY

ABC Oscars Activation 

Event Date

2/9/20

Location

The Terrace

Client 

Creative Riff

Å As part of an initiative to drive awareness and viewshed for 

The Oscars, ABC contracted Creative Riff to build out a 

Oscar activation in The Terrace

Å The activation featured two 8ft Oscar statues flanking the 

set as well as an immersive gold photo booth and popcorn 

stand

Å The popcorn stand featured four different types of gourmet 

popcorn created notable LA chefs; Wolfgang Puck, Nancy 

Silverton of Osteria Mozza, Jon Ashook & Vinny Dotolo of 

Jon & Vinnyõs and James Holmes of Disneyland Resort

Å ABC also promoted YoutubeTVõs streaming service as a 

platform to watch the show

Å The activation concluded at the start of the Oscars and saw 

over 2,500 guests throughout the day
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